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The Taste of the Danforth Delivers $64.7 million in Economic Impact to Ontario 

2013 was the Taste of the Danforth’s 20th anniversary and there were many reasons to celebrate. It was 

a record-breaking year in terms of attendance, where the Festival welcomed approximately 1.5 million 

attendees.  The Taste of the Danforth continues to be the largest weekend street Festival in Canada.  It 

was also the year when the Festival celebrated its attempts at breaking two Guinness World Records – 

one for the Largest Zorba Dance in history and the second for the Largest Greek Yogourt Bowl in history.   

The Festival and GreekTown on the Danforth BIA can also celebrate contributing significant impact to 

the province and city.  The Festival conducted an independent study, similar to the one that they 

conducted in 2010.  The Festival’s economic impact to the province increased from $11.4 million in 2010 

to $64.7 million in 2013.  These numbers are based on based on governmental economic models tied to 

tourism.  They don’t take into account the great economic impact that the Festival has on the 

GreekTown on the Danforth BIA members, which consist primarily of small retailers and restaurateurs. 

The Festival is a tourist magnet.  Thirty-one percent of attendees (465,000 people) travelled 40 

kilometres or more to attend the Taste of the Danforth.  The Festival was the primary reason for visiting 

the Toronto region for 74% of out-of-towners.  For a significant 42%, their sole reason for coming to 

Toronto was the Festival. 

Equally important to the province’s economy is the fact that 80% of out-of-towners plan to return in 

2014.  If we focus in on locals only, the “intention to return” increases to 96%. 

People continue to love the Festival – 90% rated it as Good, Very Good or Excellent.  A full 44% rated the 

Festival as Excellent.  In 2013 the Taste of the Danforth won first place Gold in the Toronto Sun Readers’ 

Choice Award for Favourite Cultural Festival.   

In March of 2014, Festivals & Events Ontario announced that the Taste of the Danforth won the award 

for Best Promotional Campaign. 

Festival Profits Support Local Charities: Toronto East General Hospital, Prostate Cancer Canada, 

Princess Margaret Hospital, the CP24 CHUM Christmas Wish, as well as Local Schools 

What most people don’t realize is that the profits from the Festival are donated back to the community 

by the GreekTown on the Danforth BIA.  Over the years, GreekTown has donated more than $2 million 

to the Toronto East General Hospital.  In 2012, GreekTown committed to a further $500,000 to enhance 

paediatric care.   

 



 

During the course of the Festival, as part of the Guinness World Record attempt for the World’s Largest 

Zorba Dance, money was donated to Prostate Cancer Canada.   

As part of GreekTown’s annual “March of the Santas”, monies were raised for Princess Margaret 

Hospital through the sale of Toronto Firefighters’ Calendars, and toys and donations were gathered for 

the CP24 CHUM Christmas Wish.   

It’s not only the big charities that benefit from Greektown’s largesse – in 2013 the BIA donated $10,000 

in Smart Boards to local schools (William McCordic School and William Burgess School) for use by 

children with special needs. 

Krinos: New Title Sponsor 

After a five year hiatus, Krinos Foods is returning as the Title Sponsor of the Taste of the Danforth.  
Krinos had previously been the Title Sponsor of the Festival up until 2008.   
 
Constantine Voidonicolas, Chair of the Board of Management for the GreekTown on the Danforth BIA, 
commented, "We are delighted to have an old friend of the Festival back as Title Sponsor, particularly 
such a prestigious brand." 
 
Alexander Georgiadis, President of Krinos Foods, commented, "The Taste of the Danforth and Krinos 
Foods have always been inseparable. Since 1993 we worked hand-in-hand with the BIA to build this 
event from a local street happening to Canada's largest street fair. We are delighted to return.”    
 
Krinos Foods is North America's largest importer, distributor and manufacturer of Greek specialty foods, 

with production facilities and warehouses in New York, Chicago, Montreal, Toronto and Vancouver. 

The GreekTown on the Danforth BIA  

 

The Taste of the Danforth is run by the GreekTown on the Danforth BIA.  The concept of a Business 

Improvement Area was created in Toronto, but BIAs can now be found all over the world. In 1970, 

merchants in Bloor West Village formed the first BIA in response to competition from shopping centres. 

Toronto currently has 72 BIAs, representing more than 32,000 commercial property owners and tenants. 

The number is still growing. 

 

The GreekTown on the Danforth BIA is an excellent example of how a BIA can unite local restaurateurs 

and retailers along a street to promote businesses. The GreekTown on the Danforth BIA is a not-for-

profit organization, run by a volunteer Board, chaired by Constantine Voidonicolas. The Chair and the 

Board devote countless hours benefiting not only the local restaurateurs and merchants, but all of 

Toronto.  Constantine and his team have elevated GreekTown to a whole new level and turned the Taste 

of the Danforth into the largest street festival in Canada, welcoming 1.5 million attendees. 
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For further information, please contact: 

Howard Lichtman - howard@lightning-group.com  

416-402-4948 
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